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How has the pandemic disrupted your business? 

 

 
Figure 2 

 

 

With few exceptions, businesses have had to alter their operations. 56 percent of owners report 

severe upheaval to business as usual, including 30 percent having to close or to suspend 

operations, and 26 percent greatly reducing operations. 26 percent of respondents say they are 

only moderately affected, but just over six percent report having moved their business online 

(see Figure 3). The dramatic impact upon the majority of businesses – ranging from permanent 

closure to a temporary stop to significantly reduced activity – together with the small number 
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How much is the pandemic affecting your business’s operations? 

 

 
Figure 3 

 

 

When asked to name the single biggest impact of the pandemic upon their enterprises, a plurality 

of business owners identify a loss of revenue (27 percent). Closely related, others point to the 

loss of clients or customers and sales (26 percent). A second set of responses highlight that, 

given the circumstances around the pandemic, their business is either unable to operate in-person 

(21 percent) or to operate at all (13 percent).15 As primarily small enterprises, many of which 

require in-
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To what extent is the pandemic crisis altering planning about the future of your business? 

 

 

 
Figure 4 

 

 

The Region’s Latino Enterprises are Differently Impacted 

 

Latino-owned firms in the DC-metro region operate in a wide array of industries,19 and 

this is reflected in our sample. Nearly a third of survey respondents are in technology or business 

services, with the next largest group in the restaurant or food industry (13 percent), followed by 

construction (9 percent), and retail (6 percent). Another 14 percent are distributed across online 

sales, manufacturing, landscaping, healthcare, building maintenance, and import/export.20 
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Sources of Information and Advice 

 

Latino business owners draw on multiple sources of information and news about the 

pandemic and its potential impacts upon their businesses. Traditional and online or social media 

are a main source of news for 38 percent of respondents. Equally important are local, state and 

national government sources. Another 16 percent indicate that they rely on family members, 

friends, and business associates as sources of information, while seven percent of those surveyed 

cite Chambers of Commerce as sources they rely upon.  

 

Despite dramatic impacts to their businesses, only 59 percent of Latino business owners report 

seeking advice about how to confront the current crisis, which again perhaps indicates limited 

access to professional financial services. Those who have done so, however, consult widely, 

including with lending institutions and city or county governments (14 percent of respondents for 

each), accountants and business consultants (also 14 percent for each), the federal government 

(10 percent), family, friends and chambers of commerce (nine percent each), state governments 

(eight percent) and lawyers (seven percent) (see Figure 5). Among those surveyed, there does not 

appear to be a single or preferred source for business advice.  

 

 

From whom have you sought guidance about your business during the current crisis? 

 

 

 
Figure 5 
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As this survey highlights, many Latino-owned businesses in the DC-Metro region face severe 

crisis as a result of the pandemic. For those most adversely affected, long-term prospects for 

recovery are likely to depend on whether, in the short term, they can maintain the necessary 

liquidity to survive and rebuild. Small enterprises that rely on foot traffic and with tight liquidity 

appear to be most at risk. Recovery is likely to be made more daunting by the well-documented 

difficulties Latino businesses have had in securing business loans. Of the approximately 4.5 

million Latino firms in the US, only half have a relationship with a bank.22 Those that do often 

work with smaller banks with fewer assets. Prior CLALS-sponsored research on Latino 

entrepreneurs also confirms this trend, with one-third of Latino businesses in the DC area 

reporting having received loans.23 Latino enterprises often have less working capital on hand, or 

access to it, than do other businesses. In mid-April the leader of the US Hispanic Chamber of 

Commerce estimated that on average Latino firms had less than a month of liquidity to weather 

the pandemic.24  

 

While there are some signs that federal, state and local efforts to blunt the worst impacts of the 

crisis on businesses might be beginning to make a difference,25 the degree to which federal 

programs, such as the Paycheck Protection Program or the Economic Injury Disaster Loan 

program will support Latino and other minority-owned businesses remains to be seen. The early 

returns have not been encouraging, with few Latino businesses managing to receive PPP loans, 

according to a joint survey of The League of United Latin American Citizens and US Hispanic 

Chamber of Commerce.26 Difficulties accessing loans for Latino businesses owners in the DC-

http://ilas.columbia.edu/covid-19-and-latino-immigrants/
http://ilas.columbia.edu/covid-19-and-latino-immigrants/
https://www.gsb.stanford.edu/sites/gsb/files/publication-pdf/report-slei-state-latino-entrepreneurship-2019.pdf
https://www.gsb.stanford.edu/sites/gsb/files/publication-pdf/report-slei-state-latino-entrepreneurship-2019.pdf
https://www.goodcall.com/data-center/2016-best-places-hispanic-entrepreneurs/
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8 Pew Research Center, “U.S. Public Sees Multiple Threats from the Coronavirus – and 

Concerns Are Growing,” https://www.people-press.org/2020/03/18/u-s-public-sees-multiple-

threats-

https://www.people-press.org/2020/03/18/u-s-public-sees-multiple-threats-from-the-coronavirus-and-concerns-are-growing/
https://www.people-press.org/2020/03/18/u-s-public-sees-multiple-threats-from-the-coronavirus-and-concerns-are-growing/
https://www.gsb.stanford.edu/sites/gsb/files/2020_slei_first_covid_survey%20_results.pdf
https://www.gsb.stanford.edu/sites/gsb/files/2020_slei_first_covid_survey%20_results.pdf
http://www.nber.org/papers/w27309
https://papers.ssrn.com/sol3/papers.cfm?abstract_id=2733807
https://www.natlaw-review.com/article/covid-19-stay-home-order-alone-enough-to-trigger-business-interruption-coverage
https://www.natlaw-review.com/article/covid-19-stay-home-order-alone-enough-to-trigger-business-interruption-coverage
https://www.natlaw-review.com/article/covid-19-stay-home-order-alone-enough-to-trigger-business-interruption-coverage
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18 A 2016 study by the insurance provider New York Life concluded that 60 percent of Latino 

small business owners had never been approached by a financial representative of any kind 

(https://www.newyorklife.com/newsroom/2016/financial-guidance-for-hispanic-business-owners 
19 Bird and Danielson, ibid, p. 11. 
20 Twenty-eight percent of businesses responding to the survey do not correspond to any of these 

categories. 
21 Forty-four percent either strongly disagree or disagree, while only 26 percent strongly agree or 

agree. 
22 Gamboa, Suzanne and Nicole Acevedo, “Coronavirus Could ‘Decimate’ Latino Wealth, which 

Was Hammered by the Great Recession,” NBC News, April 12, 2020. 
23 Bird and Danielson, ibid, p. 12.  
24 Gamboa and Acevedo, ibid. 
25 O’Connell, Jonathan, Jeanne Whalen, Jeff Stein, and Erica Werner, “Following Messy Start, 

https://www.newyorklife.com/newsroom/2016/financial-guidance-for-hispanic-business-owners
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